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From Product / Service Attribute System to the Establishment of Positional Matrix

CHEN Shu-gong
(Fujian Management Ingitute ,Fuzhou 350003 ,China)

Abstract : Taking the product/ service attribute sysem as afoundation , the article utilizes two-factor theory expanded and means-end theory to estab-
lish the product/ service postiond matrix which is based on cusomers cognition object and customers satifaction, 9 asto explore the new method of
postioning product/ service.
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( 21 )
Evaluating and Counter measure of the New Type Industrialization Monment of Shanxi

YUAN Lin, ZHEN Qin, L El Huai-ying
(Shanxi Economicad And Finacid Universty , Taiyuan 030006 ,China)

Abstract : Oneof the chinese economic congrctionin thefirst twenties yearsof century isto redize industridization. Redizeing the new type industria-
ization is necessty choice of redizing industridization and quiken mordernlization . Shanxi is typica representation ofour contry’ s resource old industry
base. How to juge and push the new industridization is very important.

Key words: shanxi new type industridization; eva uating ;countermeasure
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