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Absdtract : Ingitution afectsthe level of financid development in the world; politics should be one of thefactor that determinesii. Based on the theory
suggests that , we empiricaly examine the between the politics and financid development. Our results support the opinion that politics afects financia
development. In particular , the eficiency of the government and interest groups force has a sgnificant impact on financid development.
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The Influence Factors Modd of Online Marking
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Abgtract : The conventiond marketing theory is changed on internet market and the dassca theory as 4Ps has been developed in this new marketing
environment. The concept of product , price, distribution and promotion are dl extended. Meanwhile, the consumer awareness, the reference group ,
the company’ s brand and image, and the logigtic have been become more important , and have new meaning for online marketing. These eight factors
oongtruct the mode for internet marketing.
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