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S Management ——Cultural Education Strategy of Cor porate

WU Sheng - yi ,ZHAN G Xieo - yan ,ZHEN G Mieao - gian
(College of Economics and Management , Fujian Agriculture and Forestry Universty ,Fuzhou 350002 , China)

Abstract : Thisartidle is based on the enterprise education present research stuation, with the overseas enterprist s success experience and our coun-
try’ sexist question. Formulated with the core cultureof Stheory aseducation strategy , it will become the sgnificant tranformation and the systemin-
novation to the enterprise. Guaranteed' sdlf - freedom person” in the education enterprisefully redized to iscomfortable and the joyful study feding, by
rasng saf’ sown initiative in the study process.
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