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The Importance and Motivations of Information Sharing
in Supply Chain Management

CHEN Yang, YAN G Zhong ,ZHAN G Xiao
(Business School , Nanjing Universty , Nanjing 210093 ,China)

Abstract : Information Sharing isthe basic of Supply Chan Management and the key factor of coordination which is the key factor that influences the
performance of supply chain. But dl thefirms especidly the core onesin the supply chan often face difficulties that there aren’ t enough motivations to
share information. This paper andyses the relationship between Information Sharing and the successof supply chain’ s coordination and performance. It
ad 9 andyses the motivationd methods to pronote Information Sharing.

Key words: Information Sharing; coordination; Motivations
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Tourism Crisis Management : Foreign Practice and Chinese Choice

WANGLiang- ju
(Tourism Management Department , Anhui Universty of Finance and Economics, Bengbu Anhui 233030 ,China)

Abstract : To ded with theimpact crissaccident hason tourismindustry , many countries have developed tourism criss management plan , but tourism
criss management ison the gateway in China. Based on the andyssof foreign practice on tourism crigs management , thispaper put forward how to es-
tablish tourism crigs management system in China.

Key words: tourism industry; criss accident ; early - warning system ;cris's management
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Analysis of Evolvement and Influence of Relationship
Sructure in the Enterprises

JIA Sheng- hua, GEN G Xian - feng
(School of Management , Zhgjiang University , Hangzhou 310027 , China)

Abstract : Asthe rationd management plays aless and lessimportant rolein the margina processof promotion of performancein the enterprises, some
expertsin thisfield become more and moreinterested in the informd reationship in the enterprises. Based on the armlength - tiesand strong - tiesthe-
ory, thisthedsattemptsto andyze theinformd relationship and its evolution in the enterprises and propose that effective ties reationship should be built
in the enterprises and relevant measures should be taken to build the effective ties reationship.

Key words: informd relationship ; effective ties; relationship management
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