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Relation Model Between the Service Providersand Mobile Operators
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Abstract : the cusomer’ s quantity and cusomer’ s vaue are the essentia factors that influences Strength Comparison between Mobile Operators and
Service Provider , which are named Customer’ s qudity , and quantifies cusomer’ s va ue into monetary income va ue and customer’ s quantity change.

And egtablishes the Srength Comparison model and relation mode between Operator and Service Provider , the relation marketing decison - making are
made by which.
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