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Resaarch on the Mechanism of Latent Tourism Demand by
Tourist- Transport Center :A Per spective from Innovation

HUANG Guo-qun', L1 Pei-lin® , XU Jinfa'
(1. School of Management , Zhgjiang University , Hangzhou 310058, China;
2. Shool of World Economy , SASS, Shanghai 200020, China)

Abstract : The purpose of this paper is to daborate the mechanism of latent demand activation by Tourist - Transport Center. From the inno-
vational point of view , the innovation includes two types, one type is dramatic innovation which means TTC as new busness model represents
a type of innovation from travel agency , the other type is that incrementa innovation in which TTC as an organization can perform different
bus ness innovation based on new busness platform. The two types combined together activate the tremendous amount of latent tourism de-
mand.
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Research of Supply Chain Management Pattern based on Coordination Commerce

JIANG Yuvyan, BIAN Fugiang, WAN G Xiao-rong
(College of Management Science and Engineering, Anhui University of Technology , Maanshan Anhui 243032 ,China)

Abstract : Introduce the coordination Commerce and coordination supply chain relevance concept. Analyse tradition Commerce and integrated
supply chain management of tradition defect. Demand specifically for the economy technology develops the new to supply chain management
nowadays. Suggest that the Commerce supply chain cooperates and manage a model owing to the coordination.

Key words: collaboration commerce ; supply chain management ;supply chain coordination commerce pattern
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