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26 2
Pearson
, 1:
1
2003 2004
N N

Pearon Corrdation - .019 -.156 * * 0.35 -.073
Sg. (2- taled) . 621 . 000 .672 . 373
N 654 654 149 149
Pearon Corrdation .296 * * .252 * * 479 * .355 * =
Sg. (2- taled) . 000 . 000 . 000 . 000
N 659 659 149 149
Pearson Corrdation . 064 .082 * .246 * * .230 * =
dg. (2- tailed) . 099 . 035 . 002 . 005
N 659 659 149 149
Pearon Corrdation .882 * * .T744 * = .912 * = . 753 * *
Sg. (2- taled) . 000 . 000 . 000 . 000
N 660 660 149 149
Pearson Corrdation -.214 * * -.296 * * -.275 % * .419 *
Sg. (2- taled) . 000 . 000 . 002 . 000
N 518 518 121 121
Pearon Corrdation -.089 * - .070 -.209 * .253 *
Sg. (2- taled) . 022 .074 .011 . 002
N 660 660 149 149
Pearson Corrdation -.042 -.205 * * -.202 * .397 *
Sg. (2- taled) .282 . 000 .014 . 000
N 658 658 149 149
Pearon Corrdation -.118 * * - .165 * = -.162 * .233 *
dg. (2- tailed) . 002 . 000 . 049 . 004
N 660 660 149 149
Pearon Corrdation - . 040 -.125 * * - . 096 -.149

P 9g. (2- taled) . 318 . 002 . 250 . 075
N 637 637 144 144

(* .05 ;e .01 )
‘N SPSS RANK Norma soores

3.1
2003
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3.2

Rank

) ) Hlg

2004

3.4
P |
N
N
N ’
P ,
4
4.1
, 3
2
569 * * |.392 * x| .806 * *
. 000 . 008 . 000
44 44 44
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26 2
_ 5
493 * * .588 * * | .831 * *
. 000 . 000 . 000
49 49 49 '
423 * * .364 * *|.835 * * '
. 000 . 000 . 000
123 123 123
) 7
- .306 * - .268 *
. 046 . 026
’ 43 69
4.3
.012 -.004 |.971 % *
.932 . 980 . 000
52 52 52
-.143 - .039 |.815* *
. 406 .821 . 000 ,
36 36 36 ,
4.2 ,
( )
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Quantitative Investigation on Degree of Power Distribution
and Its Effect Factors

LI1U Hua

(Shangha TV University ,Shangha 200433 ,China)

Abstract : The study focused on the power digtribution in the companies, and surrounding the efect factorsof degree of power ditribution discussed
how they efected the power mode. From the study about the relationship among the degree of power distribution and its effect factorsin 1327 compa

nies, we found the baance of centrdization and decentrdization , and offered an experience index to describe the power distribution. Consdering these

effect factors, we can guide companies to adjust organization structure and manage style.

Key wor ds :degree of power digtribution ;centrdization and decentralization; compensation gay ;power span ;effect factors
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