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Sudies on the Effects of How Convertible Bonds Improve the
Cor porate Governance Mechanism

JIANG Tao, YAO Zuo-wen
(College of Management Sciences of Anhui Agricultural University ,Hefei 230036 ,China)

Abstract : Based on interest conflict among stockhol ders, managers and creditors , this paper analyzes how convertible bonds coordinate the in-
terest conflict , reduce agency costs and i mprove the corporate governance mechanism by utilizing the principle-agent theory.

Key wor ds :convertible bonds;interest conflict ;agency costs

( 27 ) [8]MANSFIELD E, SCHWARTZ M ,WAGNER S. Imitation
Costs and Patents: An Empirical Study[J]. Economic Jour-
nal , 1981,91:907 - 918.
[9]ACS Z. Innovation and the growth of cities[ M]. Chelten-
[1]PAUL M ROMER. Endogenous Technological Change[J]. ham: Edward B gar ,2002.
The Journal of Political Economy , 1990, 98 - 5:571 - s102. [10]WES-EYM COHEN ,.DANNIEL A LEVINTHAL. Inno-
[2] EDWARD L GLAESER, HEDI D KALLAL, JOSE A vation and Learning: the Two Facesof R&DI[J]. the Eco-

SCHEINKMAN , ANDREI SHL EIFER. Growth in Gities nomic Journal , 99 - 397:569 - 596. _
[J]. The Journal of Politica Economy,1992,100(6) : 1126 [11]EDWIN MANSFIELD. How Rapidly Does New In.dustrlal
- 1152 Technology Leak out ? [J]. TheJourna of Industria Eco-

[3]WOL FGNA G KELL ER. Geographic Locdlization of Interna- nomics, 1985 ,34(2) :217 - 223.
tiona Technology Diffuson[J]. American Economic Re- (12] C [M].
view , 2002 ,92 - 1:120 - 142. :2004:227 ,28 ,277. ,

[4]R ANDERSSON, et a. Agglomeration and the $atial Dis [13] EDWARD _L G‘AESER] Urban Colossus: Why Is New
tribution of Creativity[ Z]. CESIS working paper ,2005 ,42. York AmericasLargest Gty ? [ Z]. NBER Working Paper ,

[5] ' [M]. 2005:11398. .

[14] POWER D, LUNDMARK M. Working through knowl-
edge pools: Labour market dynamics, the transerence of
knowledge and ideas and industria clusters[J]. Urban
Studies,2004 ,41(5- 6) :1025 - 1044.

[15]B CREPON, EDUGUET,J MAIRESSE. Research, Inno-
vation, and Productivity : An Econometric Analyss at the
Firm Level[ Z]. NBER Working Paper , 1998.

,2003.
[6]MICHAEL STORPER,ANTHONY J VENABLES. Buzz:
Face-to-face Contact and the Urban Economy[J]. Journal of
Economic Geography , 2004 ,4- 4:351- 370.
[7] A B JAFFE. Technologica Opportunity and Spillovers of
R &D: Evidence from Firms Patents, Profits and Market
Value[J]. American Economic Review , 1986 ,76:948 - 999.

New Theory of Urban Economics: Knowledge Spillover , Endogenous
Innovation and Urban Economy

LIN Yun
(Zhejiang Universty , Hangzhou 310027 ; Zhgiiang Normal Universty , Jinhua Zhejiang 321004 ,China)

Absgtract : Knowledge spillovers have strong impact on firminnovation, Great difference, in quanlity as well as quantity , exists between urban
and rural economy owing to the stock and the channel of knowledge, which isimportant reason to interpret why afirm wish to locatein the city.
But the capacity of absorbing knowledge crossfirmsisvariant , therefore the innovativeness based on which is not homogenous, so urban econo-
my varies each other. Knowledge spillovers and technology innovation balance the development of acity.
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Credit Risk Management of Group Customers by Commercial Banks
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Abstract : In recent years, many group customers are beleaguered with debt criss whichinflict huge losses and infl uence on banking credit as-
sets This paper revea sthe cause of credit risk of group customers by focusing on their risk characteristics and management loopholesin our do-
mestic commercial banks The counterstrategy is pointed out that a sound risk management system for group customers
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