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Review on Research Development of Knowledge Management

Shi Fuwen
(Research Institute of Standards & Norms,Ministry of Housing and Urban-Rura Development ,Beijing 100835 ,China)

Abstract : This paper expounds and eval uates the results and progress on knowledge management frame model design,knowledge creation
mechani sm ,knowledge share mechanism ,incentive and constraint of knowledge workers, knowledge management strategy and culture back-
ground of knowledge management ,and indicates the insufficienciesin the current researches on knowledge management as well asthe future re-
search directions.

Key words: knowledge management ; knowledge creation; knowledge share; knowledge capital

Analysis on Duo-effect of Technology Introduction in Domestic
Enterprises of China’ s High-tech Industry

Zhang Xiaodi ,Wang Zhongxing ,Zhang Chi
(College of Economics,Zhgjiang Universty , Hangzhou 310027 ,China)

Abstract : How to improve the market performance of domestic enterprises by technology introduction is an important issue Aiming at thein-
cons stency between the late-developing advantage and the decreasng market share of domestic-funded enterprisesin China’ s high-tech indus-
try ,and usng the data on sales turnover of new productsin China' s high-tech industry during 19952005 ,this paper empiricaly anayzes the
duo-effects of technology introduction in domestic enterprises of China’ s high-tech industry. The result shows that the technology introduction
exhibitsthe sgnificant duo-effects,namely ,thereisthe negative correlation between the technology introduction cost of domestic enterprises and
the sales turnover of new products,whileits correlation with the export revenue of new productsispostive It further probesinto the reasons of
the duo-effects which is that developed countries restricts their technologies export to China’ s enterprises,which result in the inefficiency of
technologica innovation based on imitational smulate advantagesin China' s domestic enterprises.

Key words: technology introduction; sales turnover of new products; export revenue; duo-effect
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