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Analysis on Strategies of China' s Enterprises in Technological Standards
Competition :Based on Network Effects
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Abstract : Through analyzing the influence of purchaser sinteractive network effectson market ,thispaper proposesthat in the process of imple-
menting standardization strategy ,Chinas enterprises should promote the technology application through technological innovation ,technological
openness and technologica alliance. Andin order to enhance marketing advantages of enterprises and form de facto standards,Chinas enterpri ses
should actively participate in standard formulation to strive for the active statusin market ,and form network efects through marketing strate-
gies to acquire market support ,and improve the eficiency of product development as well as consolidate market strategies oriented by standardi-

zation.
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