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Abgtract : This paper reviews the main research development on corporate social respons hility from aspects of definition ,construction ,influen-
cing factor function mechanism and theory analyss framework ,and putsforward some future research directions
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Analysis on Technological Innovation Capability of Guangxi Automobile Industry :
From Perspective of Patent Information Analysis
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Abstract : Thispaper attemptsto analyze technological innovation capability of automobileindustry in Guangxi from the perspective of patent a
nalyss,and reveal's the problem existing in the development of automobileindustry in Guangxi that patents are lessin number and low in value,
and core patents are few and scattered,and the advantaged status in technology is un-solid,and the technological innovation capability is
weak Finally ,according to the actual stuationin Guangxi and the above problems it putsforward some countermeasures to enhance technologi-
cal innovation capability of automobile industry in Guangxi.

Key words: automobile industry ;patent information analys s;technological innovation capability ; Guangxi
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