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Estimate Model of Bubble’ s Degree of Urban Real Estate Based on Revise Circularly

Cao Yang ,Li Yanxi ,Li Dongye,Gao Rui
(School of Management ,Dalian University of Technology ,Dalian, 116024 ,China)

Abstract : Upswing of the real estate price brings disputed of bubblesof real estatein Chind scities by scholars The paper combines theory re-
search and empirical analyss, researches the bubblé s degree of real estateof citiesin China, taking advantage of a objective method- FAHP and

a subjective method- PCA , selecting and estimating theindex target bubblesof rea estatein Chind scities, through a method of revisecircularly
modify and proof the estimate system of bubblesof real estatein Chind scities After estimate the bubbl€ s degree of real estate of 35 citiesin
China, the conclusoniis: to a certain degree there are bubblesin these 35 cities, and the bubbles degree of coasta cities are higher than inland

cities.
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Resaarch on the Client’ s Value Evaluation of Business Bank’ sL oan Enter prises

Xiao Zhi ,Hu Bei
(School of Economics and Business Administration ,Chongging University ,Chongaing 400044 ,China)

Abstract : This paper makes comprehensve research on the client’ s value evaluation mode ,and analyzes its advantages and disadvantar
ges Based on the previous research ,the paper chooses loan enterprises of busness banks asits research subject ,and proposes the client’ s value

eval uation model. The research data isfrom one bus ness bank in Chongaing ,and the research finding proves the eval uation model proposed by

the paper is suitable and effective.

Key words: business bank ;customer value;index system;delphi method
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